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Digital Marketing Checklist



DIGITAL MARKETING OVERVIEW
What Is Digital Marketing?

Digital marketing refers to the use of digital channels to promote or market products and 

services to consumers. Channels include search engines, social media, email, websites, 

and more. In simple terms, any form of marketing that exists online is considered digital 

marketing.

Why is it important to ‘Go Digital’?

Global Reach: The ability to reach a global marketplace.

Cost Efficiency: Saving money while reaching more customers compared to traditional 

marketing methods.

Mobile Consumer Engagement: Catering to mobile consumers.

Brand Reputation: Building and enhancing brand reputation.

CREATING EFFECTIVE DIGITAL MARKETING STRATEGIES 

Steps for an Effective Digital Marketing Strategy

1.   Analyse Your Objective

      Define your mission and focus on product sales or market expansion. If targeting 

      local markets, consider expanding regionally or nationally.

2.   Set Your Key Performance Indicators (KPIs)

      Use tools like Google Analytics to measure metrics such as website traffic, user 

      engagement, and conversion rates.

3.   Analyse and Update Strategies

      Continuously analyse your own and competitors' strategies. Identify what attracts 

     customers to competitors and adapt your strategies accordingly.

4.   Customise Your Language

      Tailor your content to your target audience with a personalised touch. 

Consider demographic factors such as age, gender, education, and location.

5.   Resource Management and Budgeting

      Allocate resources effectively for website development, social media management, 

      and advertising. Regularly revisit and adjust your budget as strategies evolve.

6.   Make a Plan

      Develop a detailed action plan outlining your goals and the steps needed to achieve 

      them. Digital Marketing Planning (DMP) is essential for strategy formation and 

      execution.

PLANNING STAGES

 1.   Strategy

      Redefine strategies to enhance your brand's digital reach. Use appropriate digital 

      platforms to convey product or service changes.

2.   Goal Definition

      Clearly define goals, such as increasing brand awareness or driving sales.

3.   Action Plan

      Implement strategies and use digital platforms effectively to achieve defined goals.

APPROPRIATE DIGITAL MARKETING CHANNELS

 1.   Search Engine Optimization (SEO)

      Optimise your website to rank higher in search engine results, increasing visibility and 

      traffic.

2.   Pay-Per-Click Advertising (PPC)

      Pay for ad placements that drive traffic to your site, using platforms like Google Ads.

3.   Content Marketing

      Create valuable content (blogs, infographics, videos) to attract and engage your target 

      audience.

4.   Social Media Marketing (SMM)

      Promote your business on social media platforms such as Facebook, Instagram,

      Twitter, and LinkedIn.

5.   Affiliate Marketing

      Partner with other businesses to promote each other’s products, driving traffic and 

      sales mutually.

6.   Email Marketing

      Use email campaigns to reach and engage your audience directly.

7.   Display Advertising

      Use online banners and ads to promote your business across websites and social 

      platforms.

8.   Video Advertising

      Leverage platforms like YouTube to share promotional videos and reach a broader 

      audience.

BENEFITS OF DIGITAL MARKETING

 1.   Global Reach

      Expand your business's presence beyond local markets.

2.   Cost Efficiency

      Lower costs compared to traditional marketing with higher engagement rates.

3.   Trackable and Measurable Results

      Use tools like Google Analytics to track campaign performance. 

 4.   Personalisation

      Offer personalised experiences to customers based on their behaviour and 

      preferences.

5.   Interaction

      Engage with customers through social media and build long-term relationships.

DIGITAL MARKETING VS. TRADITIONAL MARKETING

                               

   Digital Marketing         Traditional Marketing

   Communication through digital channels              Communication through offline channels

   Social media, web, mobile, LinkedIn, etc.        TV, radio, newspapers, billboards, flyers, etc.

   Highly interactive and real-time         Limited interaction

   Cost-effective            Expensive 

   Easily measurable results          Difficult to measure results

   Customisable and targeted          Non-customizable

   Global Exposure           Local or regional exposure

DIGITAL MARKETING CHECKLIST FOR SMALL BUSINESSES

 Website Optimization

• Ensure your website is mobile-friendly.

• Optimise website speed for faster loading times.

• Implement SEO best practices for improved search engine visibility.

• Verify that all website links are working properly.

Content Marketing

• Develop a content calendar for regular blog posts, articles, and updates.

• Create high-quality, relevant content tailored to your target audience.

• Utilise keywords strategically throughout your content.

• Promote content through social media channels and email newsletters.
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Social Media Marketing

• Establish a presence on relevant social media platforms (Facebook, Instagram, Twitter, 

LinkedIn, etc.).

• Create a social media content calendar for consistent posting.

• Engage with followers by responding to comments and messages promptly.

• Utilise paid advertising options for increased reach and engagement.

Email Marketing

• Build an email list of subscribers interested in your products or services.

• Segment your email list based on demographics, interests, or purchase history.

• Personalise email campaigns to increase engagement and conversion rates.

• Monitor email performance metrics (open rates, click-through rates, etc.) and adjust 

strategies accordingly.

Search Engine Marketing (SEM)

• Set up Google Ads campaigns targeting relevant keywords.

• Monitor campaign performance and adjust bids and targeting as needed.

• Utilise ad extensions to enhance ad visibility and relevance.

• Implement conversion tracking to measure the effectiveness of your campaigns.

Analytics and Reporting

• Set up Google Analytics to track website traffic, user behaviour, and conversions.

• Set up custom dashboards and reports to monitor key metrics.

• Regularly analyse data to identify trends, opportunities, and areas for improvement.

• Use insights to optimise marketing strategies and improve ROI.

Local SEO

• Claim and optimise your Google Business Profile listing.

• Ensure NAP (Name, Address, Phone Number) consistency across online directories.

• Encourage positive reviews from satisfied customers to improve local search rankings.

• Participate in local events and sponsorships to increase brand visibility in the 

community.

Online Reputation Management

• Monitor online reviews and respond to both positive and negative feedback.

• Maintain a positive online reputation by providing excellent customer service.

• Address customer complaints promptly and professionally.

• Encourage satisfied customers to leave reviews on popular review sites.

SOCIAL MEDIA CHANNEL UPDATE CHECKLIST

1. Update your business logo (if necessary).

2. Update your business tagline (if possible).

3. Regularly upload new images, videos, and content about your products and business.

4. Optimise content for SEO by using relevant keywords.

5. Keep the latest updates and offers as pinned posts.

6. Choose the right platforms for your target audience.

7. Develop a plan to manage your social media presence.

8. Prepare a set of Frequently Asked Questions (FAQs).

INFORMATION REQUIRED FOR DIGITAL MARKETING

1. Business logo or brand image

2. Business tagline or slogan

3. Business details (name, address, contact information).

4. Business objectives and mission

5. Product/service images and videos

6. Content to be published (business nature, mission, vision, etc.).

7. Product/service names and descriptions

8. Target customer demographics

9. Unique Selling Proposition (USP)

10.Target sales area

11.Any special instructions

FAQs

Q:   Does Digital Marketing help in lead generation?

A:   Yes, digital marketing effectively generates leads by attracting and engaging potential 

       customers.

Q:   How should I choose a digital platform for marketing my business products? 

A:    Consider factors such as the size of your business, the nature of your activities, and 

        your target customer group.

Q:   What are the objectives of digital marketing?

A:   The primary objectives include creating an online presence, spreading brand 

       awareness, and driving sales.

Q:   What is SEO in digital marketing?

A:   SEO (Search Engine Optimization) involves optimising web pages to rank higher in 

      search engine results, making them easier to find.
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Q:   What is SEO in digital marketing?

A:   SEO (Search Engine Optimization) involves optimising web pages to rank higher in 

      search engine results, making them easier to find.



DIGITAL MARKETING OVERVIEW
What Is Digital Marketing?

Digital marketing refers to the use of digital channels to promote or market products and 

services to consumers. Channels include search engines, social media, email, websites, 

and more. In simple terms, any form of marketing that exists online is considered digital 

marketing.

Why is it important to ‘Go Digital’?

Global Reach: The ability to reach a global marketplace.

Cost Efficiency: Saving money while reaching more customers compared to traditional 

marketing methods.

Mobile Consumer Engagement: Catering to mobile consumers.

Brand Reputation: Building and enhancing brand reputation.

CREATING EFFECTIVE DIGITAL MARKETING STRATEGIES 

Steps for an Effective Digital Marketing Strategy

1.   Analyse Your Objective

      Define your mission and focus on product sales or market expansion. If targeting 

      local markets, consider expanding regionally or nationally.

2.   Set Your Key Performance Indicators (KPIs)

      Use tools like Google Analytics to measure metrics such as website traffic, user 

      engagement, and conversion rates.

3.   Analyse and Update Strategies

      Continuously analyse your own and competitors' strategies. Identify what attracts 

     customers to competitors and adapt your strategies accordingly.

4.   Customise Your Language

      Tailor your content to your target audience with a personalised touch. 

Consider demographic factors such as age, gender, education, and location.

5.   Resource Management and Budgeting

      Allocate resources effectively for website development, social media management, 

      and advertising. Regularly revisit and adjust your budget as strategies evolve.

6.   Make a Plan

      Develop a detailed action plan outlining your goals and the steps needed to achieve 

      them. Digital Marketing Planning (DMP) is essential for strategy formation and 

      execution.

PLANNING STAGES

 1.   Strategy

      Redefine strategies to enhance your brand's digital reach. Use appropriate digital 

      platforms to convey product or service changes.

2.   Goal Definition

      Clearly define goals, such as increasing brand awareness or driving sales.

3.   Action Plan

      Implement strategies and use digital platforms effectively to achieve defined goals.

APPROPRIATE DIGITAL MARKETING CHANNELS

 1.   Search Engine Optimization (SEO)

      Optimise your website to rank higher in search engine results, increasing visibility and 

      traffic.

2.   Pay-Per-Click Advertising (PPC)

      Pay for ad placements that drive traffic to your site, using platforms like Google Ads.

3.   Content Marketing

      Create valuable content (blogs, infographics, videos) to attract and engage your target 

      audience.

4.   Social Media Marketing (SMM)

      Promote your business on social media platforms such as Facebook, Instagram,

      Twitter, and LinkedIn.

5.   Affiliate Marketing

      Partner with other businesses to promote each other’s products, driving traffic and 

      sales mutually.

6.   Email Marketing

      Use email campaigns to reach and engage your audience directly.

7.   Display Advertising

      Use online banners and ads to promote your business across websites and social 

      platforms.

8.   Video Advertising

      Leverage platforms like YouTube to share promotional videos and reach a broader 

      audience.

BENEFITS OF DIGITAL MARKETING

 1.   Global Reach

      Expand your business's presence beyond local markets.

2.   Cost Efficiency

      Lower costs compared to traditional marketing with higher engagement rates.

3.   Trackable and Measurable Results

      Use tools like Google Analytics to track campaign performance. 

 4.   Personalisation

      Offer personalised experiences to customers based on their behaviour and 

      preferences.

5.   Interaction

      Engage with customers through social media and build long-term relationships.

DIGITAL MARKETING VS. TRADITIONAL MARKETING

                               

   Digital Marketing         Traditional Marketing

   Communication through digital channels              Communication through offline channels

   Social media, web, mobile, LinkedIn, etc.        TV, radio, newspapers, billboards, flyers, etc.

   Highly interactive and real-time         Limited interaction

   Cost-effective            Expensive 

   Easily measurable results          Difficult to measure results

   Customisable and targeted          Non-customizable

   Global Exposure           Local or regional exposure

DIGITAL MARKETING CHECKLIST FOR SMALL BUSINESSES

 Website Optimization

• Ensure your website is mobile-friendly.

• Optimise website speed for faster loading times.

• Implement SEO best practices for improved search engine visibility.

• Verify that all website links are working properly.

Content Marketing

• Develop a content calendar for regular blog posts, articles, and updates.

• Create high-quality, relevant content tailored to your target audience.

• Utilise keywords strategically throughout your content.

• Promote content through social media channels and email newsletters.
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Social Media Marketing

• Establish a presence on relevant social media platforms (Facebook, Instagram, Twitter, 

LinkedIn, etc.).

• Create a social media content calendar for consistent posting.

• Engage with followers by responding to comments and messages promptly.

• Utilise paid advertising options for increased reach and engagement.

Email Marketing

• Build an email list of subscribers interested in your products or services.

• Segment your email list based on demographics, interests, or purchase history.

• Personalise email campaigns to increase engagement and conversion rates.

• Monitor email performance metrics (open rates, click-through rates, etc.) and adjust 

strategies accordingly.

Search Engine Marketing (SEM)

• Set up Google Ads campaigns targeting relevant keywords.

• Monitor campaign performance and adjust bids and targeting as needed.

• Utilise ad extensions to enhance ad visibility and relevance.

• Implement conversion tracking to measure the effectiveness of your campaigns.

Analytics and Reporting

• Set up Google Analytics to track website traffic, user behaviour, and conversions.

• Set up custom dashboards and reports to monitor key metrics.

• Regularly analyse data to identify trends, opportunities, and areas for improvement.

• Use insights to optimise marketing strategies and improve ROI.

Local SEO

• Claim and optimise your Google Business Profile listing.

• Ensure NAP (Name, Address, Phone Number) consistency across online directories.

• Encourage positive reviews from satisfied customers to improve local search rankings.

• Participate in local events and sponsorships to increase brand visibility in the 

community.

Online Reputation Management

• Monitor online reviews and respond to both positive and negative feedback.

• Maintain a positive online reputation by providing excellent customer service.

• Address customer complaints promptly and professionally.

• Encourage satisfied customers to leave reviews on popular review sites.

SOCIAL MEDIA CHANNEL UPDATE CHECKLIST

1. Update your business logo (if necessary).

2. Update your business tagline (if possible).

3. Regularly upload new images, videos, and content about your products and business.

4. Optimise content for SEO by using relevant keywords.

5. Keep the latest updates and offers as pinned posts.

6. Choose the right platforms for your target audience.

7. Develop a plan to manage your social media presence.

8. Prepare a set of Frequently Asked Questions (FAQs).
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3. Business details (name, address, contact information).
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7. Product/service names and descriptions

8. Target customer demographics

9. Unique Selling Proposition (USP)

10.Target sales area

11.Any special instructions
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A:   Yes, digital marketing effectively generates leads by attracting and engaging potential 

       customers.

Q:   How should I choose a digital platform for marketing my business products? 

A:    Consider factors such as the size of your business, the nature of your activities, and 

        your target customer group.

Q:   What are the objectives of digital marketing?

A:   The primary objectives include creating an online presence, spreading brand 

       awareness, and driving sales.

Q:   What is SEO in digital marketing?

A:   SEO (Search Engine Optimization) involves optimising web pages to rank higher in 

      search engine results, making them easier to find.
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• Create high-quality, relevant content tailored to your target audience.

• Utilise keywords strategically throughout your content.
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      sales mutually.

6.   Email Marketing
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      Engage with customers through social media and build long-term relationships.
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• Optimise website speed for faster loading times.

• Implement SEO best practices for improved search engine visibility.
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Content Marketing
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• Set up custom dashboards and reports to monitor key metrics.

• Regularly analyse data to identify trends, opportunities, and areas for improvement.

• Use insights to optimise marketing strategies and improve ROI.
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• Claim and optimise your Google Business Profile listing.

• Ensure NAP (Name, Address, Phone Number) consistency across online directories.

• Encourage positive reviews from satisfied customers to improve local search rankings.
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Q:   How should I choose a digital platform for marketing my business products? 

A:    Consider factors such as the size of your business, the nature of your activities, and 

        your target customer group.

Q:   What are the objectives of digital marketing?

A:   The primary objectives include creating an online presence, spreading brand 

       awareness, and driving sales.

Q:   What is SEO in digital marketing?

A:   SEO (Search Engine Optimization) involves optimising web pages to rank higher in 

      search engine results, making them easier to find.

Thank you so much for choosing our tool! We genuinely 
hope it becomes your guiding star on your exciting journey 

into the world of entrepreneurship.

Wish you All the Best for your journey!

Should you require any further assistance, 
please feel free to reach out, and we will be 

delighted to assist you!

Need assistance? Reach out to our team

Contact us on :        +91 93730 35540 or +91 75017 50153

We work from Monday to Friday 10 a.m to 6 p.m


